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INTRODUCTION

This Book of Abstracts brings together a diverse collection of contributions presented at the
INTERNATIONAL CONFERENCE ON SOCIAL ENTREPRENEURSHIP AND SOCIAL INNOVATION - OPEN
BUSINESS FOR COMMUNITY DEVELOPMENT (OBCD), highlighting current developments in social
entrepreneurship, innovation, and the evolving social economy across Europe and beyond. The
included works reflect the interdisciplinary and practice-oriented nature of this field, offering
empirical insights, theoretical reflections, and methodological advances that respond to urgent
societal needs through inclusive, sustainable, and community-driven approaches.

A central focus of many contributions is the strengthening of social entrepreneurship
ecosystems, and the development of competences tailored to the needs of social economy actors.
Several abstracts interrogate the structures that support social enterprise growth, from policy
frameworks and training approaches to community-based infrastructure. For instance, the abstract
titled “Mpoc¢ uta OAwotikn lMpooéyyion twv Otkoouotnuatwv Kotvwviknc Emiyeipnuatikotntag”
explores fundamental pillars for ecosystem design, while “OBCD Local Hub Prototype: Design,
Deployment, and Lessons Learned” presents a place-based implementation model for supporting
local social enterprises. The importance of capacity building is further underscored in contributions
such as “European Research Evidence on Training Needs related to Social Entrepreneurship in 4
European Countries” and “Enriching EntreComp with Required Skills for Social Economy Actors: The
SEntreComp proposal”, which examine educational frameworks aimed at empowering a new
generation of socially driven entrepreneurs.

Another cluster of contributions centers on the integration of digital technologies, artificial
intelligence, and data-driven evaluation methods within the social economy. These abstracts
critically assess both the potential and the risks of digitalization in social enterprise contexts. For
example, “Etaipikny avadlauoppwaon KOWWVIKWY ETIXEPHOEWV UECW TNG TEXVNTHG vonuoouvng”
provides a timely discussion of Al governance and EU regulatory frameworks, while “Data-Driven
Impact Evaluation Frameworks in Social Entrepreneurship and Innovation” proposes analytical tools
to assess social value creation. The abstract “Developing Case Scenarios in Circular Economy: How
to Create a Baseline” highlights how scenario planning and technological tools can foster circular
practices, offering a crossroad between innovation and sustainability.

The third thematic thread running through this volume focuses on applied social innovation
and good practices across diverse sectors. Contributions in this category document how social
enterprises operate in practice and how they address complex social needs through context-
sensitive and participatory approaches. Noteworthy examples include “The Combination of Social
Innovation and Marketing NGOs as a Driver of Social Change”, which explores the hybridization of
advocacy and enterprise, and “Social Entrepreneurship in Tourism: Good Practices by a Greek Social
Cooperative Enterprise”, offering a sector-specific view of inclusive development. In a different
context, “KYKA GIRLS” presents an emotionally supportive, self-development initiative for
healthcare professionals in primary care, emphasizing the role of social innovation in public health.
Moreover, “A Social Rhapsody: Orchestrating Organizational Social Capital, Social Entrepreneurship
Orientation, and Social Enterprises’ Dual Performance” provides theoretical grounding on how
organizational factors shape dual impact missions.

Collectively, the abstracts presented in this volume offer a timely and multifaceted
perspective on how social entrepreneurship and innovation are advancing within diverse
institutional, technological, and cultural settings. By bringing together research grounded in both
theory and practice, this Book of Abstracts aims to stimulate further dialogue and collaboration
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across disciplines, sectors, and borders—reinforcing the commitment to a more equitable,
participatory, and sustainable future.

The Laboratory of Social Entrepreneurship & Social Innovation
Department of Business Administration
University of Patras, Greece
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1. Strengthening Social Entrepreneurship Ecosystems and Competency Building

This thematic area explores the institutional and policy-level infrastructures that enable the growth
of social enterprises. Abstracts in this section examine educational frameworks, competency models
(e.g., SEntreComp), local and regional ecosystem development, and evidence from European
training initiatives. Through transnational collaboration and localized implementation, these
contributions emphasize how capacity-building efforts can foster a thriving social economy across
diverse contexts.

Npog pia OAotiki NMpooéyylon twv OltkocuoTtnUAtwv Kowwvikng EMelpnpatikotnTog:
OspeAwdelg MuAwveg ko Npaktik Edpappoyn
Nikn MapéAn® & Kwvotavtivog Fewppac?
Naverotipo Ayaiou

2Mpoiotapevog Mevikng AtevBuvong MoAttikwy Epyatikot Auvauikol, AYMNA
Email: nglaveli@aegean.gr

NepiAnyn:

H mapouoa peAétn emblwkel va avadeifel, péoa amnd £€vav oAloTikO ¢ako, TOUG TIUAWVEG TWV
OLKOOUOTNMATWY TNG KOWWVLIKAG ETIXELPNUATIKOTNTOG TTOU €VIOXUOUV TN Blwolpuotnta Kol Tov
KOLVWVLIKO OVTIKTUTIO TWV KOLVWVLIKWV ETIXELPrOewV. NpocBeta, yivetal avadopd otnv avaduopevn
enidpaon tng texvoloyia katl tng texvnTAg vonuoouvng (TN). TEAog, Slevepyeital KPLTIKI AmOTiUnon
TOU €MUMESOU OAOKANPWONG TOUC OTO TMAALGLO TNG EAANVLIKNC TIPOYUATIKOTNTAC. Mo TNV eMiTeEVEn Twv
OTOXWV TNG €PEUVAC TIPOYMOTOTIOLE(TAL OUVSUOOTIK QVAAUCH TIOLOTIKWY KOl TIOCOTIKWV
Sebopévwy amod eupwmaikeg kot SleBveilg peAETeG TOU evtomioTnkayv Kot ETUAEXOnkav Aaupdvovtag
umioYn Vv eupeila eunelplkl Paon (oUVOETIKEG UEAETEG) KoL TN Beouikn avayvwplon toug. Ta
EUpAMOTA TNG €pEuvaG UTOYpaupilouv TN onuacia tng vmapéng kat Sltacuvdeong 8 MUAWVWV:
Beouko mAaiolo kot SOUEG (VOULKN Ko TIOALTIKY avayvwplon), mpocBacn oe xpnuatodotnon-
TOPOUC Kal autoxpnuatodotnon, ekmaidevon (épeuva kal avamtuén SeflotAtwy), diktuwon,
npooBaon oe ayopéC Kal SNUOCLEG CUUPBAOELS, UNXOAVIOUOL KOWWVIKAG Kalvotouiag, HéEtpnon
KOLVWVIKOU QVTIKTUTIOU Kol KouAtoUpa. Aladaivetal emiong 0Tl N cuoTNULKA UTtooTAPLEN (VOULKO
mAaiolo, &nuooleg oupPacelg, xpnUATOdOTIKA epyaleia) amoteAel kpilown ouvBnkn Twv
olkoouoTnUATwY, aAAd &ev emapkel yla TN BLwOOTATA KAl QVATTUEN TWV  KOWVWVIKWV
ETUXELPNOEWV. Amalteital emiong emévduon otnv eknaidevon, evioxuon Twv alwv, OTACEWV Kal
KOWWVIKWV avTtiAPewv mou ennpedalouv tnv amodoxn, Siadoon kot otnplEn TnN¢ KOWWVLKAG
ETUXELPNUATIKOTNTAC, KABWC KAl evioxuon ¢ KoUAtoupag ouvepyaoiag kat Stacuvdeon HeTafy
KOLVWVIKWV ETIXELPNROEWY, dopEwv oTAPLENG, Beouwv Kal eMevOUTWVY yla aviallayn EUMELPLWY,
ouvepyaolwv Kot eukalpiwyv. H TN umopel va mpoodépel epyaleia yla tnv €vioxuon tng
KQLVOTOMLOG, TNG amoS0TIKOTNTAG KAl TNG TIPOCAPHOCTIKOTNTAG TWV KOLWVWVIKWY ETIXELPHOEWV.
Mpo0Um6Beon yU' autod amoteAoUV O TIPOOEKTIKOG OXESLOOUOC Kal N cuvepyaoia HeTafl TwV CUM-
UETOXWV TOU OLKOCUOTAUATOG YOl TNV QVILUETWILON TWV TPOKARCEWV Kal tTnv alomoinon twv
Suvartotntwyv mou npoodEpel. TEAOC, cUUPWVA HE TA ATOTEAECUATA TNG £EpEuvag, otnv EANGda, os
avtiBeon pe AAAeC xwpeg OMwc yia tapadelypa n Italia, n FaAAia A n lonavia, moAAol amod auvtoug
TOUC TTUAWVEG €LVOlL UTTO KATAOKEUT).

NE€erg-KAELSLAL:
KowwviKn €MXELPNUOTIKOTNTA, OLKOCUOTNHA, BLWoLlHOTNTA, TEXVATH Vonuoouvn
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OBCD Local Hub Prototype: Design, Deployment, and Lessons Learned
Chrysavgi Sengi! & George Bellis?
!Development Agency of Karditsa (ANKA s.a.)
2KOMVOS Social Hub Karditsa
Email: chr.sengi@gmail.com
Abstract:

The OBCD Local Hub Prototype, is a model aimed at fostering local development through open
business practices and social entrepreneurship. Developed under the European Union-funded Open
Business for Community Development (OBCD) project, the Local Hub serves as a supportive
structure for social enterprises (SEs), offering a wide range of services to strengthen their resilience,
promote innovation, and enhance their social impact. The OBCD Local Hub model operates both
digitally, through an interactive platform, and physically, through in-person support, enabling
flexible service delivery. Its mission is to empower SEs by providing business consulting, training,
networking opportunities, impact measurement tools, and policy engagement. The model
emphasizes inclusivity, sustainability, innovation, collaboration, and digital engagement as core
values. Designed for adaptability, the Hub can be initiated by local institutions, consortia of
stakeholders, or as a new social enterprise. Its flexible legal and operational framework allows it to
align with varying local conditions and ecosystem capacities. The Hub particularly supports
underserved populations, such as unemployed individuals and vulnerable groups, and facilitates the
integration of SEs into broader economic and social ecosystems. A pilot version of the Hub was
successfully implemented in Karditsa, Greece, offering proof of concept and a replicable example
for other regions. The financial model supports sustainability through membership fees, service-
based revenues, grants, sponsorships, and donations. It also incorporates a robust strategy for social
impact assessment, based on the triple bottom-line framework (social, economic, and
environmental impact). This prototype serves as a blueprint for replicating Local Hubs across EU
member states and beyond, contributing to inclusive, innovative, and sustainable local
development through the principles of open business and the support of strong social
entrepreneurship ecosystems.

Keywords:
Social entrepreneurship; local development; open business; sustainability

The OBCD Training Approach and Piloting Results

Francis Babayemi® & Veera Semi?
Base3, Italy
2Diaconia University of Applied Sciences (Diak), Finland
Email: lucap@basetre.com

Abstract:

The Open Business for Community Development (OBCD) project addresses key gaps in social
enterprise (SE) education across the EU—particularly the lack of training focused on operational
development, long-term sustainability, and the integration of business and social impact. To meet
these challenges, OBCD developed two new modular curricula: one for Administrative Professionals
(EQF5) and one for Managers and Developers (EQF6). Each consists of ten interdisciplinary modules
designed to be flexible and learner-centred, incorporating practical skills, experiential learning, and

8
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real-world engagement with SEs. The curricula were developed through research and competence
analysis in Greece, lItaly, Spain, and Finland and aligned with European quality assurance
frameworks (EQAVET, ESG) and the European Qualifications Framework (EQF). The report presents
the methodology, curriculum structure, and findings from a pilot implementation of the OBCD
Training Ecosystem—a blended learning approach combining a massive open online course (MOOC)
and an intensive four-day Bootcamp in Rome. The pilot engaged 422 learners across five countries,
with 257 completing the full training—67.9% above the target. Around 10.5% came from
underrepresented backgrounds, reflecting the programme’s inclusiveness. The MOOC focused on
cognitive and structural aspects of organizational social capital, while the Bootcamp built relational
capital through peer collaboration, mentoring, and hands-on learning. The blended format fostered
active learning, cross-border networking, and project-based work on social business models.
Evaluation confirmed high satisfaction and improved SE competencies, especially in strategic
thinking and innovation. Recommendations include expanding digital support, mentorship, and
peer-learning communities to strengthen learning outcomes. Future developments will explore
advanced simulations and flexible evaluation tools to deepen learners' understanding of open
business concepts and enhance programme adaptability.

Keywords:
Social enterprise; training ecosystem; blended learning; strategic innovation

European Research Evidence on Training Needs related to Social Entrepreneurship in 4 European
countries

Marina Abril Berodas & Francisco Javier Gdmez Gonzalez
University of Valladolid, Spain
Email: franciscojavier.gomez@uva.es

Abstract:

There is considerable debate in scientific literature about the unique nature of social enterprises in
terms of their employees' training needs. This debate is between those who believe that social
enterprises and commercial enterprises share a significant number of skills and those who, on the
contrary, perceive strong differences in the skills and knowledge required by these two types of
entities. This paper aims to contribute useful information to this debate by analysing how the
uniqueness of social enterprises is perceived among respondents from four countries (Italy, Greece,
Finland and Spain), all of whom are social enterprise professionals. The results show that there is a
significant perceived need for training in soft skills and social skills, compared to a lower perceived
need for training in specific economic and management skills. Everything indicates that the social
dimensions of social enterprise do not seem to be sufficiently developed in the current training
offer. The data also show that the determining factor that most influences the perception of training
needs is the belief in the unique nature of social enterprise. The results of this research are relevant
to support the design and development of training offers specifically aimed at working for social
enterprise, both in entrepreneurial and technical roles.

Keywords:
Social enterprises; training needs; soft skills
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Enriching EntreComp with required skills for social economy actors: The SEntreComp proposal

Marina Abril Berodas & Rebeca Gonzalez Valencia
University of Valladolid, Spain
Email: franciscojavier.gomez@uva.es

Abstract:

The EntreComp framework is a benchmark model in Europe in terms of training needs for
entrepreneurship. It is designed to meet the training needs of any type of entrepreneurship
(commercial, social, non-profit) and developed from any position. Despite this inclusive nature, it is
not perfectly suited to the context of social enterprise, with some gaps and aspects being addressed
in a superficial manner. To improve this global framework for entrepreneurship, this research
develops a proposal to expand EntreComp, based on training needs research carried out in four
European countries. The qualitative and quantitative study made it possible to draw up a list of skills,
which was then compared with the EntreComp proposal. The general results establish, first of all,
that the EntreComp Framework is very well founded and that its shortcomings are specific and not
structural. However, aspects such as social literacy, transparency and impact assessment are not
very present. For this reason, this paper describes the incorporation of a new core competence and
seven new threads. These competences and threads are proposed as additions to the existing
EntreComp framework, along with some adaptations to the descriptive text of some of the current
competences. The refined framework, named SEntreComp, adapts the EntreComp framework to
the unique context of SE and can further support the identification and development of the
competences required by social entrepreneurs and related actors. The SEntreComp framework was
developed as part of the Erasmus + OBCD project.

Keywords:
EntreComp; SEntreComp; social entrepreneurship

Boosting Social Innovation Capacities in the European Social Economy Transition Pathway: The
European Social Innovation Campus Initiative

Semi Veera', Niina Karvinen?, Harri Kostilainen?, Philippe Eiselein?
& Hilde Saetre Svrljuga3
!Diaconia University of Applied Sciences, Finland
20disee University of Applied Sciences, Belgium
3University of South-Eastern Norway, Norway
Email: veera.semi@diak.fi

Abstract:

The European Social Innovation Campus (ESIC) initiative is pivotal in enhancing social innovation
capacities within the European Social Economy Transition Pathway. The multifaceted approach
employed by the ESIC initiative addresses the imperative need for upskilling and reskilling workforce
and entrepreneurs in the social economy sector, particularly in response to the green and digital
transitions. Through collaborative efforts among higher education institutions, vocational training
organizations, social economy entities, and European-level stakeholders, the ESIC initiative fosters
the development and dissemination of innovative skills and knowledge essential for navigating the
evolving landscape of the social economy. Drawing upon evidence-based practices and a

10
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transnational approach, the ESIC initiative aims to equip individuals and organizations with the
necessary tools and competencies to drive sustainable social change and foster inclusive growth.
The ESIC initiative aims to implement diverse activities tailored to specific sectors or cross-sectors
that are adaptable to evolving trends across the EU. It prioritizes enhancing innovation, particularly
digital skills, which are crucial across all job roles. Additionally, it addresses the need for
gualifications and curricula updates to meet the demand for green skills in a circular economy. The
initiative targets immediate and medium-term skills development needs in alignment with
initiatives like the European Skills Agenda and the Pact for Skills. The Pact aims to mobilize
stakeholders for workforce upskilling, green and digital transitions, and support for skills and growth
strategies. The deliverables of this initiative, which include sectoral assessments, strategies, profiles,
training programs, and planning, contribute significantly to the Pact's objectives and sectoral
partnerships. All this as the Erasmus call for Alliances for Education and Enterprises was set in
November 2021 (Funding & Tenders, 2024).

Keywords:
Social Innovation; education; competencies; capabilities

Developing Social Enterprise Ecosystems: Lessons from Finland

Barman Benita
Silta-Valmennusyhdistys, Finland
Email: benita.barman@siltavalmennus.fi

Abstract:

Thriving social enterprises require supportive ecosystems, yet their development varies widely
across Europe. Scotland, for example, has a mature ecosystem, while in Finland, roles and structures
remain unclear. To address this, the Centre of Expertise for Social Enterprises (YYO) was launched a
few years ago to develop both local and national ecosystems. This work remains ongoing, as the
concept of social entrepreneurship is still relatively unfamiliar in Finland. The Centre plays a central
role in fostering a supportive environment for social enterprises. Its model shares similarities with
the local hub model developed through the European OBCD project—both aim to strengthen social
entrepreneurship through networking, co-creation, access to finance, and resilience. Established
under the Finnish Government’s Work Capacity Programme, the Centre promotes employment for
Workers with Support needs and advances social entrepreneurship as a sustainable model. Rather
than setting up a new state-run entity, the Ministry chose to work with existing local organisations,
networks, and infrastructures. This inclusive model draws on a wide range of expertise and fosters
adaptability. The national network includes educational institutes (LUT-University, Diakonia
University of Applied Sciences), expert organisations (Finnish Institute for Health and Welfare, Arvo
- Finnish Association of Social Enterprises, Pellervo Coop Centre, and Vates Foundation) and social
enterprises (Silta-Valmennusyhdistys, Valo-Valmennusyhdistys, Live-foundation, Kierratyskeskus,
Rehabilitation Foundation). Silta coordinates the project, and Valo-Valmennusyhdistys is
responsible for the local hub work. Together, they offer comprehensive expertise and services and
promote cross-sector collaboration. Currently co-funded through the Erasmus+ programme, the
Centre aims to establish a broad and sustainable funding base to ensure the long-term continuation.
Due to Finland’s vast geography and regional diversity, the Centre developed a regionally anchored
model supported by local coordinators—ecosystem developers with deep understanding of their
areas. They organise events, build networks, and provide hands-on support to local social

11
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enterprises. Ecosystems are built based on local needs and may include for example social and
traditional enterprises, public sector actors such as municipal employment services or procurement
officials, educational institutions, communities, and associations. However, due to limited
resources, this support is only available where coordinators are present, leading to an uneven
ecosystem development across the country. The Centre strengthens social enterprises and their
operating environment. It offers free advice to individuals and organisations on founding or
developing social enterprises, covering business planning, funding, impact measurement, and
inclusive employment practices. A key function of the Centre is to raise awareness and provide
training for various audiences—entrepreneurs, educators, public officials, and partners. The goal is
to increase expertise and provide training at various levels of the education system. A major
challenge in Finland has been the lack of social enterprise training providers. The OBCD project has
helped lay the groundwork for new course offerings. The Centre also contributes to policy
development by producing recommendations and supporting the creation of a national social
economy strategy with the Ministry of Economic Affairs and Employment. It engages in international
cooperation to share practices and adapt proven models from abroad that promote employment
and inclusion. The Centre also acts as a platform for social innovation, making new ideas and
methods visible and accessible. In this presentation, we will share practical experiences, results, and
lessons learned, contributing to the broader discussion on building inclusive, sustainable
ecosystems for social enterprises and strengthening opportunities for international collaboration.

Keywords:
Social entrepreneurship; ecosystem development; inclusive employment; international

collaboration
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Area-based factors affecting the development and ecosystems of social enterprises — Case
Finland
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Abstract:

This study looks into area-based factors that influence the development and ecosystems of social
enterprises, particularly in Finland. Study aims to examine region-specific factors influencing the
emergence and expansion of social enterprises in Finland. It discusses how social enterprises are
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affected by various external influences like fiscal, environmental, and social conditions. The study
highlighted the role of institutional support, access to investments, and strategic planning as key
enablers, alongside the challenges that hinder their growth. It emphasizes the necessity of local
ecosystems in providing essential resources and networks for social enterprise success.
Methodological Approach The study analyzes regional policies and strategies using business
statistics, public funding data, and socio-economic indicators. Interviews were conducted with
regional experts to model entrepreneurial ecosystems in three distinct Finnish regions. Ecosystem
analysis focused on support services, research, business environment, customers, public
institutions, funding, networks, and regulatory frameworks. Conclusions Influencing factors stem
from a region's socio-economic structure, but ecosystems operate on a localized scale. Key drivers
for SE development include responsible business interest, demographic shifts, demand for
innovative solutions, and political support. A barrier to SE development is the early stage of regional
SE advisory services and uncertainty caused by employment services reform.

Keywords:
Social enterprises; regional ecosystems; institutional support
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2. Digitalization, Artificial Intelligence, and Evaluation in the Social Economy

The second thematic area focuses on the increasing role of technology in shaping the operations
and strategic direction of social enterprises. Contributions investigate how digital tools and artificial
intelligence can support responsible innovation, impact measurement, and product enhancement.
This section also addresses the implications of emerging EU policy frameworks and ethical
considerations in the application of Al to social business contexts.

Etauptkn) avadLlapopdwon KOWmWVIKWY EMXELPNCEWV HECW TNG TEXVNTAG vonuoouvng. OdEAn
/Dpaoeig - MoAwtikég / Kivbuvol / NopoBetiko MAaioto yia aflomotn kot acpaln xpron tng
Texvntig Nonpoolvng / Kavoviopog EE 2024/1689

lwavva Xat{omouAou
MNavemniotuto MNatpwyv, EAANGda
Email: ichatzop@upatras.gr

NepiAnyn:
H Texvntr Nonuoaouvn (TN) eival pia toxewg eEEALCCOUEVN OLKOYEVELX TEXVOAOYLWY TIOU CUBAAAEL
o€ €VOL EUPU PACHO OLKOVOULKWYV, TIEPLRBAANOVTIKWY KOl KOWVWVLKWY 0PEAWV 0€ OAOKANPO TO dpacpa
TwV Blopnxaviwv Kol TwV KOWWVIKWY Spaotnplotntwy. BeAtiwvovtag tnv mpoPAsyn,
BeATLOTOMOLWVTOG TIG AELTOUPYLEG KAL TNV KATAVOUN TWV TTOPWV, Kol e€atopikeuon Twv Pndlakwyv
AUoswv mou eival SlaBéolueg yla atopa Kot opyaviopoug, n xpnon t¢ Texvnti¢ Nonpoouvng
Uopel va MpoodEpeL BACLKA AVTAYWVLOTIKA TTAEOVEKTALLOTO OTLG ETIXELPHOELG KOIL VOL UTTOOTNPILEEL
KOWWVIKA Kal TEPLBAANOVTIKA eMwdEA AMOTEAECUATA, YlO TAPASELYUA OTNV UYELOVOWULKN
neplBaAyn, tn yewpyia, tnv acddAela twv Tpodipwy, TNV ekmaibeuon Kot TNV KATAPTLON, TA LECA
EVNUEPWONG, TOV AOANTIONO, TOV TOALTLOMO, TN Slaxeiplon umtodouwy, TNV EVEPYELA, TIG LETADOPEC
Kal TNV £dodLaoTikn, TIG SNUOCLEG UTINPEDLEG, TNV aodaAela, Tn Sdikatoolvn, TNV AmodoTKOTNTA
TWV TOPWV KoL TNG €VEPYelag, TNV mapakoAouBnon tou meplfdallovtog, tn Slatripnon Kat
QIOKATAOTACN TNG PLOMOKIAGTNTAC KAl TWV OLKOCUCTNHATWY KOL TOV HETPLACUO KoL TNV
Tipocapuoyr otnv KALLatik aAAayn. Tautdxpova, avaloya LE TIG TTEPLOTACELG TTou adopouv TNV
OUVKEKPLUEVN edapuoyn, xprion kat emimedo texvoAoylkng avamtuéng, n TN umopel va
Snuoupynoetl kKivduvoug kat va BAaeL ta Snuocia cupdEpovta Kat ta OgpeAlwdn Sikalwpata mou
npootatevovtal anod to Sikato tn¢ Evwong. H ev Adyw PAAGPNn pmopel va eivat VAR 13 QuAn,
ouunepAaUBavVOUEVNG CWHATLKAG, PUXOAOYLKNAG, KOWWVLIKAG 1 OKOVOULKAG BAGBNG. Asbouévou
TOU ONUAVTLKOU OVTIKTUTIOU Ttou Umopel va €xel n Texvntp Nonpoolvn otnv Kowwvia Kat Tng
avAyKng olkodounong eumiotoouvng, eival {wtikng onuaciag n Texvnt) Nonpoouvn Kal To
KQVOVLOTLKO TN¢ mAaiolo va avamtuxBouv cUpdwva pe tig afieg tng Evwong, 0w KAToXupwvovTal
oto apbpo 2 tn¢ ZuvOnkng ywa tnv Evpwnaiki Evwon (ZEE), ta BepeAiwdn Sikawwpata Kal Tig
eAevBeplieg MOV KATOXUPWVOVTAL OTLG TUVONKEC Kal, ouudwva pe to apbpo 6 tng ZEE, tov Xdptn.
Qg mpoiUmoBeon, n Texvnt) Nonuoouvn Ba MPEMEL va €lvol Pl TeEXVoAoyla pe emikevtpo Tov
avBpwrmo. Oa TPEMEL va. XPNOLUEVEL WG EPYAAELO yla TOUC avOPWTIOUG, UE OMWTEPO OTOXO TNV
avénon tng avBpwrivng eunuepiag. Npoketpévou va Stacdaliotel ouvenn¢ kot upnAod eninedo
TPOOTACLOG TV SNUOCLWY CUUPEPOVIWY 000V aPopa TNV UYELQ, TNV aopaAela Kal Ta OspeAiwdn
Sikauwpata, Ba TpEMEL va Be0TILOTOUV KOLVOL KOVOVEG YLOL TOL CUCTHUATO TEXVNTAG VONUOOUVNC
vPnAoL KwwdUvou. OL ev AOyw KOVOVEC Ba TIPETIEL VAL ELVOLL CUVETIELG UE TOV XAPTN, VA LNV ELOAYOUV
Slakploelg kat va ouvadouv Ue TiG Slebveig epmoplkég Seopevoelg TnG Evwong. Oa mpEmeL emiong
va AapBavouv umoyn tnv Eupwnaikn Ataknpuén yia ta Wnolaka Akowwpata Kat ApXEG yla Thv
Wnolakn Askoetio Kal TIG KateuBuvTnpleg ypappég Sdeovtoloyiag yla tnv afLOMLOTn TEXVNTA
vonuoouvn tne Opadag Epnelpoyvwpovwy Yynlou Emumédou ywa tnv Texvnty Nonpoouvn (Al
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HLEG). Zuvenwg, amalteitol €va eVWolaKO VOULKO TAaiclo mou va Beomilel evOpUOVIOUEVOUG
KaVOVeG yla TNV TN, JE OKOTIO TNV €VioXUON TNG AVATTTUENG, TNG XPAONG Kot TNG uloBgtnong tng TN
OTNV ECWTEPLKHN ayopd, To omoio tautoxpova Ba mAnpol uPnAo eninedo npootaciag Twv SNUOCLWV
ouudepOVTWY, OMWE N Lyela Kot n aoddAela, Kal n mpootacia Twv BepeAlwdwy SKAWUATWY,
ocuunepapPBavopuévng tng Onuokpatiag, Tou Kpdtou¢ Olkalou Kal TNG TPOOTACLOG TOou
neplBailovrtog, onw¢ avayvwpilovtol kal mpootatevovtal anod to Sikato tng Evwong. MNa tnv
eMiteuén autoL Tou otoXou, Ba pémel va BeoToToUV Kavoveg ou va puBuilouv tn d1aBeon otnv
ayopad, tn B€on oe Asttoupyia KoL Tn xprHon oplopévwy cuotnuatwy TN, Stacdalilovtag £ToL TNV
opaAn AsLToupyla TNG ECWTEPLKNC AYOPAC KOL ETILTPETIOVTAC 0T CUOTIUATA QUTA Vo EMwdeAovvTal
amo TNV apxn tng eAeVBepnG kKukAodopiag ayabwv kal untnpectwyv. OL v AOyw KOVOVEG Ba TtpEmel
va eival oadei¢ kal woxupol 6cov adopd TNV mpootacia Twv BepeAlwdwy SIKAWUATWY, va
urtootnpilouv VEEG KOLVOTOUEG AUOELG, VO ETILTPENOUV OF £VOL EUPWTALKO olkooUoTnpa dnudolwv
Kal I0lwTikwv popéwv va dnuoupyouv cuotipata TN cUpdwva pe tig agieg tng Evwong kat va
aneAevBepwvouv T duvatotnteg tou PndLakol HETACXNUATIOUOU OE OAEG TIC TIEPLOXEG TNG
Evwong. Me tov KaBoplopo auTwV TwV KAVOVWY, KaBwg Kal HETPWV yla TNV UTOOTNPLEN TNG
Kalwvotoplag, HeE Slaitepn £udaon  OTIC  HIKPEC Kol peoaieg emxelpnosl  (MME),
OUUTEPAAUPAVOUEVWY TWV VEOCUOTATWY ETIXELPIOEWY, O TIAPWY KOVOVIOUOG UTIOOTNPL(EL TOV
OTOXO TNG MPOWONONG TNG EVPWTALKIC AVOPWITOKEVTPLKAG TTPOCEyyLoNnG otnv Texvntry Nonpoouvn
Kal TG avaAnyPng maykooULoU NYETIKOU pOAOU otnv avamtuén acdalouc, aflomiotng Kat nOKNAG
Texvntic Nonpoolvng, 6nmwg SnAwoe 1o Eupwraikd IupBoUAto (°), kat Staodalilel tnv

TpooTacia Twv NOKWY apxwy, 6w Atnoe pntd to Eupwnaikd KowvoBouAwo (°).

Né€erg KAELSLAL:
Texvnti Nonpoouvn, BepeAtwdn Sikalwpata, KavovioTikd mAaiolo, PndLakog LETOOXNUATIOUOG

Olive Oil Quality Enhancement Through Color Sorting

Dr. K. Jace, Pelop Social Cooperative Enterprise
Email: giatse.k@upatras.gr

Abstract:

This project presents a collaborative innovation initiative between a cooperation of Greek olive oil
producers located in Achaia, Greece and a University of Patras, aimed at developing a prototype for
an advanced olive oil color sorting device. The equipment leverages computer vision and machine
learning algorithms to analyze and classify olive fruit based on color parameters that are indicative
of quality, freshness, and authenticity. The prototype uses high-resolution optical sensors combined
with Al-driven software to provide real-time feedback during the production process, enabling
producers to ensure consistent product quality and to meet specific market standards. The system
is tailored to the needs of small to medium-sized Greek olive oil mills, focusing on affordability, ease
of use, and integration into existing production lines. Beyond technical development, the project
explores commercial exploitation opportunities within Greece's highly fragmented olive oil sector.
With over 2,000 operational mills nationwide, and growing emphasis on quality differentiation for
export markets, the device is projected to achieve initial market penetration of 1-2% within the first
three years. This equates to approximately 10-20 units sold, with anticipated unit pricing in the
range of €5,000—€7,000, vyielding potential revenues of €60,000—€120,000 during the early
commercialization phase. Adoption is expected to be driven by mills seeking to enhance branding
and achieve higher price points in both domestic and international markets. The project also
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positions itself for future upgrades, including integration with broader quality control systems,
contributing to the digital transformation of the Greek olive oil industry.

Keywords:
Olive oil; computer vision; machine learning; quality control

Data-Driven Impact Evaluation Frameworks in Social Entrepreneurship and Innovation

Evangelos Lazarou
University of Patras, Greece
Email: phy5321@ac.upatras.gr

Abstract:

The aim of this conceptual paper is to present a systematic literature review of innovative data-
driven evaluation frameworks and methods used in assessing social entrepreneurship and
innovation, seeking to determine the current state of evaluation tools and identify processes, that
could effectively contribute to decision-making and strategic development planning. Given the
significance and critical contribution of social entrepreneurship to society, which evolves in a multi-
factorial social and economic environment, the evaluation methods applied should be dynamic and
capable of extracting valuable insights to enhance these endeavors. Consequently, academic
scholars, policymakers and practitioners have progressively developed specialized data-oriented
frameworks to effectively evaluate the impact of social entrepreneurship and innovation on society,
environment and social economy. This paper systematically examines certain recognized evaluation
frameworks, categorizes them into four groups, and explores how they can be applied and
combined to achieve better results: Social Return on Investment (SROI), a quantitative method for
assessing the social value created relative to investments, combined with Social Cost-Benefit
Analysis (SCBA), assessing overall societal net benefits of interventions; Theory of Change (ToC), a
structured methodology for mapping and analyzing the processes and assumptions linking activities
to intended outcomes; Societal Readiness Assessment (SoRA) coupled with Societal Readiness
Levels (SRL), frameworks designed to evaluate innovations' readiness and suitability for societal
integration and adoption; and finally, Social Impact Measurement and Management (SIMM), a
structured three-stage approach, developed and promoted by EU, aimed at systematically
evaluating and enhancing social impacts within social economy organizations. The analysis identifies
the contribution that each framework could make to a data-driven approach to evaluating social
innovations, showing that no single framework adequately addresses all the complexities inherent
in measuring social impact. Each model demonstrates specific strengths, such as stakeholder
engagement, monetization of impacts, and readiness for social inclusion, but also has critical
limitations, providing scope for future research.

Keywords:
Social Impact Measurement; Theory of Change (ToC); Social Return on Investment (SROI); Societal

Readiness Assessment (SoRA); Social Impact Measurement and Management (SIMM)
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Developing Case Scenarios in Circular Economy: How to Create a Baseline
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Abstract:

In the face of increasing environmental challenges, the circular economy has emerged as a crucial
framework for promoting sustainability by minimizing waste and maximizing resource efficiency.
Scenario analysis, a strategic analysis methodology, is an excellent option for coping with
uncertainties and supporting strategic planning processes. This methodology seeks to determine
the existing environment within which the initiative operates by identifying future risks and
opportunities before proceeding to formulate and design practical solutions for implementation.
This study applies this methodology to a circular economy initiative, focused on transforming
microfibers into nanodiamonds. It outlines the process of constructing a baseline, that serves as a
fundamental base for the development of alternative scenarios and the creation of business models.
To build a comprehensive baseline, the study integrates insights from academic literature, grey
literature, interviews with experts on microplastic pollution, and a market analysis of
nanodiamonds. The resulting baseline offers an in-depth understanding on the issue of microplastic,
its impact and mitigation approaches, as well as on nanodiamonds value chain, associated risks and
opportunities for the building of scenarios. Results highlight that the baseline construction reveals
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key environmental, technological, and market factors influencing the transformation of
microplastics into nanodiamonds. Identified challenges include technological limitations and market
competitiveness, while regulatory incentives and sustainability trends serve as key drivers for
innovation. These findings demonstrate the importance of a well-structured baseline to shape
realistic scenarios and give important insights into the viability of different circular economic
business models.

Keywords:
Scenario analysis; Baseline; Circular Economy Framework; Upcycling; Nanodiamonds; Microplastic
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3. Applied Social Innovation and Sectoral Good Practices

The third area highlights real-world applications of social innovation in various sectors such as
healthcare, tourism, and marketing. These abstracts showcase local success stories, social
enterprise models, and cooperative practices that drive community resilience and inclusion.
Emphasis is placed on the role of organizational culture, social capital, and hybrid performance goals
in enhancing the dual mission of social ventures.

The Combination of Social Innovation and Marketing NGOs as a Driver of Social Change

Evi Chatzopoulou?, loulia Poulaki? & Maria Argyropoulou?
University of Patras, Greece
2University of the Aegean, Greece
Email: i.poulaki@aegean.gr

Abstract:

Introduction

The social economy provides a framework in which communities collaborate to achieve social well-
being and inclusion (Utting, 2015). In this context, social entrepreneurship has emerged as a
dynamic approach that merges business strategies with a social mission, aiming to solve pressing
societal challenges through sustainable and innovative means (Nicholls, 2010; Choi & Majumdar,
2014). Furthermore, non-governmental organizations (NGOs) operate independently from
government and commercial sectors to promote civic engagement, address inequalities, and
advance human rights (Banks, Hulme, & Edwards, 2015). Marketing in NGOs is an equally important
tool for visibility and promotion, and this report highlights its specificities. Therefore, this report
explores how integrating social innovation and strategic marketing into social entrepreneurship and
NGO operations can lead to long-term and measurable social transformation.

The Essence of Social Entrepreneurship

Social entrepreneurship combines business methods with a social mission, aiming to solve issues
like poverty and inequality through sustainable models (Dees, 2001; Poulaki et al., 2024). In Greece,
examples include Raft, Wise Greece, Social Cooperative Enterprises (KoinSEp), LocalEyes and Impact
Hub Athens. Social innovation plays a critical role in advancing the mission of social enterprises and
NGOs. It encompasses new ideas, practices, and models desighed to meet unmet social needs
(Murray, Caulier-Grice, & Mulgan, 2010). Importantly, it is characterized by community
participation, systemic change, and a focus on vulnerable populations. Successful innovations
include collaborative economy platforms, circular economy initiatives, and crowdfunding models
that empower excluded groups. By engaging beneficiaries in solution design, social innovation
enhances inclusivity and relevance, making interventions more effective. For instance, inclusion
models for marginalized communities not only address social gaps but also promote ownership and
co-creation.

Marketing Beyond Promotion

In the context of the social economy, marketing transcends traditional commercial functions. Rather
than selling products, NGOs and social enterprises sell values, actions, and change. Marketing thus
becomes a strategic tool for awareness, engagement, and resource mobilization (Andreasen et al.,
2008). The emotional bond created through storytelling, social media campaigns, influencer
partnerships, and video storytelling helps convey the authenticity and urgency of the mission. Tools
like email advocacy and live digital events are designed to convert passive supporters into active
ambassadors of social change. The case of The Ocean Cleanup, which combines technological
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innovation with compelling digital storytelling, exemplifies how marketing can amplify social
missions globally. Similarly, the Be My Eyes app uses digital tools to connect visually impaired users
with volunteers, illustrating how marketing can be woven into the user experience itself.

Social enterprises are increasingly adopting social impact branding, where the brand identity
is rooted in purpose, action, and measurable impact. Transparency is key, with tools such as
interactive dashboards, user-generated content, and live progress updates providing credibility and
visibility (Ebrahim & Rangan, 2014). Gamification and co-creation with stakeholders—both
volunteers and beneficiaries—enhance engagement. By turning supporters into collaborators and
donors into ambassadors, these organizations create deeper relationships and more resilient
support networks. This approach strengthens legitimacy and ensures long-term sustainability.

Future Perspectives

Despite their potential, NGOs and social enterprises face persistent challenges, such as a lack of
professional resources and marketing expertise, and intense competition for public attention. Many
lack the skills or structures to implement effective strategic communication. However, the
opportunities are many. Collaborations with corporations under corporate social responsibility
(CSR) initiatives, partnerships with startups, and support from creative agencies can provide critical
resources and expertise. The tailored campaigns, integrated storytelling, and the use of impact
metrics can further enhance user outreach and engagement. Importantly, NGOs must increasingly
adopt a business mindset—embracing innovation and marketing not merely as auxiliary functions
but as essential components of their operational model.

Social entrepreneurship is a powerful change-maker, offering innovative solutions to
entrenched societal problems. Innovation generates unique, scalable solutions, while marketing
ensures those solutions reach and resonate with wider audiences both from a donation perspective
and from a volunteer outreach perspective. Merging business thinking with a social vision drives
sustainable change and enhances the creation of a strong brand and a brand with a distinctive
personality with permanent position on public mind. It empowers organizations to not only address
urgent needs but also to communicate their purpose with clarity, authenticity, and impact. As the
field evolves, interdisciplinary collaboration, creativity, and professionalism will be indispensable
for scaling both innovation and influence.

Keywords:
Social innovation; marketing NGOs; social entrepreneurship
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A Social Rhapsody: Orchestrating Organizational Social Capital, Social Entrepreneurship
Orientation, and Social Enterprises’ Dual Performance

Argyrios Loukopoulos & Dimitra Papadimitriou
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Email: aloukopoulos@ac.upatras.gr

Abstract:

Social enterprises (SEs) operate at the complex intersection of commercial viability and social value
creation, embodying a hybrid organizational model that seeks to achieve dual performance—
economic sustainability and meaningful societal impact. While theoretical advances have
illuminated this dual mission, empirical insights into the internal organizational mechanisms that
drive it remain underexplored. Addressing this gap, the present study integrates resource-based
theory, organizational social capital (OSC) theory, and behavioral entrepreneurship theory to
develop a comprehensive conceptual framework. Using quantitative methods, data were collected
from 345 Greek SEs to examine how internal relational assets and entrepreneurial behavior relate
to performance outcomes. The findings demonstrate that SEs exhibit high levels of perceived OSC,
particularly characterized by trust, reciprocity, and shared values among members. Additionally,
these organizations display a pronounced social entrepreneurship orientation (SEO), evidenced
through innovation, proactiveness, and a commitment to enhancing social impact. Social
performance—reflected in beneficiary satisfaction and societal well-being—was rated significantly
higher than financial outcomes. Correlational analysis revealed strong, statistically significant
associations between OSC and SEO, and between SEO and social performance. Weaker, though still
significant, relationships were observed with financial performance. A strong positive correlation
between social and economic performance also emerged, reinforcing the conceptual need to treat
them as distinct but interdependent dimensions. These results advance theoretical understanding
of how intangible organizational resources and behaviors coalesce to enable SEs to navigate their
dual mandate. Practically, the findings underscore the importance of cultivating internal trust and
fostering socially entrepreneurial mindsets to enhance both impact and sustainability in resource-
constrained environments.

Keywords:
Social enterprises; organizational performance; organizational social capital; social entrepreneurial

orientation; resource-based theory; social innovation
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Social Entrepreneurship in Tourism: Good Practices by a Greek Social Cooperative Enterprise

Eleni-Paraskevi Paraschi
University of Patras, Greece
Email: eparaschi@upatras.gr

Abstract:

Social Entrepreneurship is a dynamically growing institution of the social economy. This fact
acquires particular importance in tourism which creates significant social and environmental
pressures and is associated with a number of market failures (Sheldon & Daniele, 2017). In a country
like Greece, where tourism is a key pillar of the economy, Social Cooperative Enterprises (SCEs)
come to offer an alternative model of development (Mantzos et al., 2024). Through the SCEs, forms
of tourism that respect the environment, culture and local communities — such as agrotourism,
ecotourism, cultural and walking tourism —are promoted. These enterprises, based on cooperation
rather than the competitive model, enhance collective action, offer employment opportunities to
vulnerable groups, and create economic benefits that return to the community (Aquino et al., 2018;
Zeng, 2018). In addition, SECs’ flexibility and innovation allow them to fill local gaps that traditional
tourism businesses often ignore — such as highlighting lesser-known destinations, preserving
traditional arts and creating authentic visitor experiences (lorgulescu & Ravar, 2015). According to
the official data of the Platform for the Networking of Social and Solidarity Economy Organizations
(K.A.L.O, 2025), twenty-seven SECs throughout Greece are active in tourism. Despite their value,
they remain very little studied. The present paper examines the role and prospects of the SCE
“Messolonghi by Locals”, which exploits the local cultural, natural and social capitals of the rural
Greek town of Messolonghi, promoting mild, responsible and alternative tourism through the eyes
and voice of its inhabitants themselves. This study presents the business model, the promotion
strategies, the challenges and the prospects that this SEC faces in the highly competitive but also
dynamically changing field of Greek tourism. Through this case study, good practices are highlighted
that can help develop a model of mild and sustainable tourism, the benefits of which are equally
disseminated to local communities.

Keywords:
Social Cooperative Enterprise; tourism; solidarity economy; local community; locality
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Abstract:

This article examines the High Mountains cooperative in Greece as a case study of open
cooperativism, analyzing how alternative economic forms can emerge and evolve within existing
capitalist structures. Using Vincent and Feola’s (2020) framework for analyzing diversity beyond
capitalism, we explore how the cooperative combines capitalist, alternative-capitalist, and non-
capitalist elements while fostering commons- based practices and networks. Through initiatives like
Community-Supported Mountain Production, a Mountain Support Center, and participation in
commons-based projects like Tzoumakers, the cooperative demonstrates innovative approaches to
integrating local needs with ecological priorities and global knowledge networks. The research
employs a participatory approach to reveal that successful alternative economic initiatives often
develop hybrid configurations that transcend traditional sectoral boundaries. Our analysis shows
how the High Mountains cooperative effectively creates and maintains multiple types of
commons—from physical resources and infrastructure to knowledge commons—while building
new institutional arrangements that support post-capitalist development. The High Mountains
exemplifies how open cooperativism can balance deep local embeddedness with global connectivity
through communing practices, while maintaining organizational viability. This article contributes to
understanding how alternative economic forms can develop through configurations that combine
traditional practices with commons-oriented networks, while addressing contemporary challenges
of rural revitalization, ecological sustainability, and economic transformation.

Keywords:
Open cooperativism, commons-based practices, alternative economies, rural revitalization

«KYKA GIRLS»: Miat KOvOTOMOL KOAR TTPOLKTLKE QLUTO-OVATTTUENG KOlL CUVOLLGONLOTLKAG
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NepiAnyn:

H Opada Avutoavamrtuéng kot ZuvoaloOnuatikng Ymootnpng «KYKA Girls», amoteAel pia
TPWTOBOUALD Kal KOLVOTOMO TIPAKTLKA Tou Kévtpou Yyelag Katw Axaiag, n omola Asttoupyel ta
tedevtala tplo £€tn WG KAELOT opada, €l8IKA yla YUVALKEC emayyeApatieg vysiog. H opada
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OUYKPOTELTOL ETNOLWG amo 8-9 epyalOueveC SLAPOPETIKWY ELBKOTATWY (Kowwvikol Aettoupyol,
HalEC, ETLOKETTPLEG LYELG, VOONAEUTPLEG, LATPOG), HUE UIKPEC SLadOpPOMOLOEL 0T oUVOEDN TwWV
HeAwv. Tov ouvtoviopo tng opadoag avoAapPdavel pla amd TIC KOWWVIKEC AETOUpyoUC e
e€e1bikevon otn oUPPBOUAEUTIKN KOL EUTIELPLO OTNV EUYPUXWON OPAdWV.

H kovotopa auth mpakTikn Kat Spaon, BepeAlwVeTaL 0TNV avayvwpLon ts YUxLKAG uyeiag
TWV EMAYYEALATIWV WG BepeAlwSouG TapAyovTa yLa TNV TOPOXH TIOLOTIKWVY UTINPECLWV UYELAG OTN
kowotnta.[1] Ztoxog tng eival n evéuvauwon Twv HeEAwv péoa amod tnv auvtoyvwola,[2,3,4,5] tn
ouvaloOnuatiki anodoption,[1,2,5,6] Tnv eviocxuon Tng evouvaiobnong Kot Tng emkowvwviag,[2,6]
Vv Slaxeiplon ocuykpoloewv(2,4,7,8] kal Tnv mPoAndn tng emayyeApatikng e€ovBévwong [1,2,5].
OL OUVAVTACELG TpayuaTonoloUvTaL o pnviaia Baon kot mepAaPBAVOUV BLWUATIKEG TEXVLKEG
(xopog, xahdpwaon, role-playing, MAVTOUIUA, AVOOTOXAOTIKEG OLOKNOELG OTWG journaling, To 8€vtpo
™¢ {wng kot feedback) [9,10,11,12,13,14]. H Bepatoloyia Stapopdwvetal o ol Baon péow
opadikou ocupBolaiou, EVvw MAPAPEVEL EVEAIKTN OTIC AVAOUOUEVEC AVAYKEG.

Ta amoteAéopata tng Spdong autng avadelkvlouv TNV evioxuon tn¢ opadlkotnTac, TN
uelwon ayxoug kat tn BeAtiwon tng emikowwviag T0oo HeTaly ouvadeAdwV 000 KOL HE TOUG
000€eVEIG TWV CUPUETEXOVTIWYV. H emituyia TG KAANG AUTNC TPAKTLKAG anodidetal otnv apoBaia
otnpLen, t™ O£0MEUOn TWV HMEAWV KOL TNV TIPOCOPUOCTLKOTNTA, KABLOTWVIAC TNV KALVOTOUA
TIPOKTLKNA TIPOG avarmapaywyr oe aAeg Sopég mpwtoPadutag dpovridag vyeiag.
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CONCLUSION

The abstracts collected in this volume reflect the growing maturity and diversity of research and
practice in the fields of social entrepreneurship, innovation, and the social economy. From
ecosystem development and training frameworks to technological integration and community-
driven initiatives, these contributions offer valuable insights into the evolving role of social
enterprises in addressing complex societal challenges. As the sector continues to adapt to global
transitions, this Book of Abstracts underscores the importance of interdisciplinary collaboration,
critical reflection, and evidence-based innovation in shaping inclusive and sustainable futures.
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